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[bookmark: SOCIAL_IMPACT_INVESTMENT]PADM-GP 265
FUNDAMENTALS OF SOCIAL ENTREPRENEURSHIP
[bookmark: Spring_2022]FALL 2024
[bookmark: Instructor_Information]Instructor Information
· Professor Edward Rogoff
· Email: er63@nyu.edu
· Office Hour: Thursdays, 5:00 – 6:00 PM or by appointment

[bookmark: Course_Information]Course Information	
· Class Meeting Times: Thursdays, 6:20 – 8:50PM
· Location: 238 Thompson St., Room 269

[bookmark: Course_Prerequisites]Course Prerequisites
None 

Course Description

This course is designed to help students learn the process of social innovation and the role of social enterprises in implementing private sector approaches to solve difficult social, cultural, and environmental problems. Students will learn how to launch and scale innovative social enterprises and use business as a force of good. 

The course has three parts: 

Part 1 is the use of economic sector analysis to identify social entrepreneurship organizations impact in specific areas identified by geography, social need, and financial impact. Student groups of up to four students will define the areas in which they wish to perform the sector analysis. 

Part 2 of the course will have student groups focus on one of the sector areas to define a specific problem, develop an innovative solution, test their idea through research, carry out interviews with stakeholders, and run beta tests. 

Part 3 of the course will have student groups develop a plan to specifically work to mitigate the problem identified in Part 1 and operationalize the solution identified in Part 2. Through the development of the plan, students will estimate the amount and sources of resources needed to bring their solution to reality and their social venture to scale. Finally, in Part 3 students will develop presentations and practice reaching out to important stakeholders, including government, philanthropic groups, and individuals which they will identify in Part 2. 

The course will use case	 studies of actual innovative social ventures as their founders and leaders face challenges, readings that focus on specific tools, such as options for organizational forms, team building, public and private partnerships, and the social entrepreneur’s personal journey. 

[bookmark: Course_and_Learning_Objectives]Course and Learning Objectives

At the conclusion of the course, students should be able to:

· Identify and assess examples of social innovation and social entrepreneurship.
· Understand the process of creating and operating an innovative social enterprise and be able to apply it to their own ventures.
· Engage in a process of ideation with their management team and stakeholders. 
· Carry out both quantitative and qualitative research including in-person interviews and product or service beta tests. 
· Create complete and compelling plans for their enterprises. 
· Make convincing in-person presentations to people who represent key sources of support, both financial and non-financial. 
	Develop and implement an advocacy program to garner the support their enterprises will require to start and grow to a desired scale.Course Learning Objective Covered
	Corresponding Assignment Title

	Identify and assess examples of social innovation andsocial entrepreneurship

	Case Analyses, Case Write-Up, Textbook readings

	Understand the process of creating and operating an innovative social enterprise and be able to apply it to their own ventures
	Guest speakers, Start-Up Cases, Group Plan Development

	Engage in a process of ideation with their management teams and stakeholders. 

	Ideation, Stakeholder Interviews, Class Feedback for Team Idea Development

	Carry out both quantitative and qualitative research including in-person interviews and product or service beta tests. 

	Group Feasibility Study along with Creation of a Plan

	Create complete and compelling feasibility studies and business plans for their enterprises. 

	Write-Up of the Business Plan and presentations to the class for feedback

	Make convincing in-person presentations to people who represent key sources of support, both financial and non-financial.
	Written and in-person presentations of Plans

	Develop and implement advocacy programs to garner the support their enterprises will require to start and grow to the desired scale. 

	Create specific plans for advocacy of group ideas, including development of funding sources
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[bookmark: Required_Readings]Required Readings

Dees, J. Gregory (1998). “The Meaning of Social Entrepreneurship,” October 31, 1998. (posted on course website)

Kickul, J., & Lyons, T.S. (2020). Understanding Social Entrepreneurship: The Relentless Pursuit of Mission in an Ever-Changing World, 1st Edition (available for free from NYU Library using link below). New York: Routledge.
https://www-taylorfrancis-com.proxy.library.nyu.edu/books/understanding-social-entrepreneurship-jill-kickul-thomas-lyons/10.4324/9780203801925

Kim, W. Chan & Mauborgne, Renee (2015) Blue Ocean Strategy, Harvard Business School Publishing

Lyons, T.S., Hamlin, R.E., & Hamlin, A. (2018). Using Entrepreneurship and Social Innovation to Mitigate Wealth Inequality. Boston, MA: DelG Press/DeGruyter. (“100 Best Social Entrepreneurship Books of All Time” – BookAuthority).

Rogoff, E.G., & Moffitt, P-L (2022). Bankable Business Plans for Non-Profits. New York: Rowhouse Publishing.
Available on Amazon ($24.95 print edition; $9.95 Kindle Edition)
https://www.amazon.com/Bankable-Business-Non-Profits-Edward-Rogoff/dp/B095GLPYJQ/ref=sr_1_1?crid=1FGXZGS4PYEOE&keywords=rogoff%2C+bankable+business+plans+for+non-profits&qid=1652960130&s=books&sprefix=rogoff%2C+bankable+business+plans+for+non-profits%2Cstripbooks%2C68&sr=1-1

Seelos, Christian and Mair, Johanna (2005) “Social Entrepreneurship: Creating New Business Models to Serve the Poor.” Business Horizons, (48) pp. 241-246.
Section 1 Reading:

For Profit versus Non Profit

Leimsider, Rich (2014) 5 Bad Reasons to Start a For-Profit Social Enterprise, Harvard Business Review, July 30, 2014

TED TALK, Ted Pallotta, March 11, 2013 https://www.google.com/search?sca_esv=406b6ec45eefbae5&sca_upv=1&rlz=1C1CHBF_enUS933US933&sxsrf=ADLYWIJQLOhrf9i7faBxuS3fU0PswRaSZA:1720138844928&q=For+Profit+versus+Nonprofit+https://drive.google.com/file/d/1GHYJcX7PQBt3zxpS9BgkbyuAUHOtjlcf/view?usp%3Dsharing+The+Way+we+think+about+charity+is+dead+wrong+https://www.ted.com/talks/dan_pallotta_the_way_we_think_about_charity_is_dead_wrong&spell=1&sa=X&ved=2ahUKEwjupcPG0I6HAxXvFFkFHQ9dAd8QBSgAegQIChAB
The Way we think about charity is dead wrong
https://www.ted.com/talks/dan_pallotta_the_way_we_think_about_charity_is_dead_wrong

Listening To Metrics – When Helping Hurts, Studying results of social programs:
https://freakonomics.com/podcast/when-helping-hurts/

New Allies: How governments can unlock the potential of social entrepreneurs for the common good, McKinsey & Company. 2021

Section 2 Reading:

Startup study: Solving homelessness
Can a startup solve homelessness?

https://gimletmedia.com/shows/the-pitch/brh8av/can-a-startup-solve-homelessness-63

Paul Graham from Y Combinator
http://www.paulgraham.com/before.html

Plastic straw bans?
https://grist.org/culture/plastic-straw-bans-single-use-plastic-pollution-impact/

Sustainability!
https://archive.is/myxdj

The David Prize
https://archive.ph/eQdcP 

What to work on:

http://www.paulgraham.com/greatwork.html#f1n
(You are welcome to read the whole article but it’s the first 10 paragraphs or so that I’d like you to read)

Startup study: Barefoot College (July 2011)
https://www.ted.com/talks/bunker_roy / 
https://www.youtube.com/watch?v=ON_NQ1HnRYs  (watch as much or as little as you want)

Blue Ocean: 4 selected Chapters
https://drive.google.com/drive/folders/0B5swaEd-yxh7d0Rrb2ZkN0ZaYUE?resourcekey=0-JkTuPS0Ul0jtmQ2-d_Dgmw&usp=sharing

Section 3 Reading:

Startup Study: Stonyfield Yogurt Podcast 2019

https://www.npr.org/2019/08/15/751574289/stonyfield-yogurt-gary-hirshberg

Happiness in your job
https://archive.ph/JH9BF

Golden Age of Thrifting
https://archive.ph/TzCOw

Ditch the MBA
https://archive.is/Wuk5Y

This reading is about you, your education and your life
https://drive.google.com/file/d/1nygxgb9sfSsqi-lRPvoqtDljU1DBly5y/view?usp=sharing

This is what a Venture Capital “deal memo” looks like (with comments from the author added)
https://www.bvp.com/memos/shopify

Startup Study: 
La Colombe
https://www.npr.org/2020/07/17/892312195/la-colombe-coffee-roasters-todd-carmichael-and-j-p-iberti 

Startup Study: Lyft
https://www.npr.org/2018/06/22/622601114/lyft-john-zimmer
Or here: https://podcasts.apple.com/in/podcast/lyft-john-zimmer/id1150510297?i=1000414553341

Reading
https://ssir.org/articles/entry/ten_nonprofit_funding_models

Naming
https://thenextweb.com/entrepreneur/2017/10/26/before-naming-your-startup-read-this/
https://www.youtube.com/watch?v=rzbXht7MJVM

Brand
https://medium.com/startup-grind/the-quick-and-dirty-guide-to-building-your-startup-brand-21834f46740b
http://firstround.com/review/This-Startup-Cracked-a-24-Billion-Market-with-Branding-Heres-Their-Formula/
https://startupnation.com/grow-your-business/understand-branding-brand-positioning/

Story telling
https://firstround.com/review/good-leaders-are-great-storytellers-our-6-tips-for-telling-stories-that-resonate/

Startup Study: 
Podcast. Whole Foods
https://www.npr.org/2018/11/15/668332104/whole-foods-market-john-mackey
Or here: https://podcasts.apple.com/za/podcast/whole-foods-market-john-mackey/id1150510297?i=1000424120372

Harvard Cases

The course will use four Harvard cases. They are available from Harvard for $19.80 and available using the following URL: https://hbsp.harvard.edu/import/1196188

Cases are due on the following dates:
· IngCare: Tough Choices for Social Entrepreneurship (9/19)
· Street Business School: Social Entrepreneurship for Women Living in Poverty (10/10)
· GVK EMRI: Social Entrepreneurship and Innovation in Emergency Medical Response (11/7)
· Mobility Works: Faster, Higher, Stronger (11/14)

Each student will write up one of the four cases as described in the Case assignment below. 

[bookmark: Highly_Recommended_Supplemental_Reading:]Supplemental Reading
[bookmark: Recommended_Supplemental_Reading:]
Lyons, Thomas S. and Kickul, Jill. “The Social Enterprise Financing Landscape: The Lay of the Land and New Research on the Horizon,” Entrepreneurship Research Journal, 2013, 3 (2): pp. 147 -159

Martin, Roger L., and Osberg, Sally. “Social Entrepreneurship: The Case for Definition.” Stanford Social Innovation Review 5, no. 2 (2007): 29–39. https://ssir.org/articles/entry/social_entrepreneur ship_the_case_for_definition

Witter, Lisa and Chalaby, Odette, “Eight Tips for Communicating Ideas to Busy Policymakers,” Stanford Social Innovation Review, December, 2018. Available at https://ssir.org/articles/entry/eight_tips_for_communicating_ide as_to_busy_policymakers

Constable, Giff, “Talking to Humans: Success Starts with Understanding Your Customers,” https://www.talkingtohumans.com/

Thiel, Peter and Masters, Blake (2014) Zero to One: Notes on Startups, or How to Build the Future. Penguin-Random House, London.

Twersky, Fay, Buchanan, Phil, and Threlfall, Valerie, “Listening to Those Who Matter Most, the Beneficiaries,” Stanford Social Innovation Review, March 2013
https://ssir.org/articles/entry/listening_to_those_who_matter_most_the_beneficiaries

Iris+ generally accepted system for measuring, managing, and optimizing social impact of investment decisions
https://iris.thegiin.org/

Ideation, Design Thinking, and Feasibility per IDEO
https://designthinking.ideo.com/

Customer Discovery Basics
https://www.youtube.com/watch?v=_M6fG-_Lybc

Guidelines for Good Interviews, with examples of good and bad interviews and excellent detailed guidelines
https://www.youtube.com/watch?v=9t-_hYjAKww


Guests

As the course proceeds through Part 1, we will identify potential guests who can inform our discussions. The guests may join the class in person or virtually.
Assessment Assignments and Evaluation
Your course grade will be determined as follows:

· Active Class Participation - 30% (this includes Discussion Posts)
· [bookmark: _Hlk103582076]Part 3 Plan - 35%
· Case Write-Up -  15%
· Final Exam -  20%

Students will be active participants in the teaching process. For almost every class, students will be assigned to make presentations of sections of the reading assignments and topics that are being dealt with currently in the course.  This counts towards the participation grade.

Case Write-Up Assignment

You are required to provide a written analysis of one of the cases that will be discussed in class. The write-up should:

· Summarize the most important and relevant facts.
· Provide an analysis of the issues.
· State the options for the organization and provide a statement of the pluses and minuses of each option.
· Make a recommendation and defend it.
· Be four pages or less in length (double spaced). 
· Be clear, well-written, and to the point.

[bookmark: _Hlk108596624]The case analysis is due prior to the class in which the case is discussed.
Feasibility Study/Business Plan Assignment

Students form groups of two or three to develop the idea for a social enterprise and create a feasibility study. 

There are three hurdles that need to be passed to prove feasibility for a social enterprise:

Feasibility Hurdle #1: Is there a good fit between the team and the idea?  Answering this question assesses if the team has the right skills, knowledge, and abilities to establish and successfully operate this enterprise. This includes if the social enterprise meets the personal and financial needs of the team members.

Feasibility Hurdle #2: Can the resources required to start this enterprise be obtained? New social enterprises require various types of resources to be successful. These can include financial resources, partnerships with other social enterprises, government programs, and others. Enumerating what these required resources are and establishing that they can be obtained is central to passing this hurdle.

Feasibility Hurdle #3: Can this idea grow to be a sustainable social enterprise? To be successful for the long term, a social enterprise must be able to achieve its mission. For many organizations this requires scaling to a size which can achieve a significant goal. To establish that this hurdle can be passed, credible projections of the organization’s future must be created and supported, including financial projections. 

For this project, each team must create both written and in-person presentations. The written presentation should be 10 pages or fewer (double spaced) and the in-person presentation should be 5 minutes in length or less. PowerPoints or other slide formats slides can be used to reinforce main points of your presentations, but are not recommended to be used in a detailed format that becomes almost a script for your presentation.

All written submissions should be submitted to the professor via email and also posted on the course discussion forum.

Key Course Dates:
· Sept 12: Form Teams
· Sept 19: Submit a One Paragraph Description of the Idea
· Oct 10: Submit Summaries of Interviews
· Oct 31: Submit First Drafts of Feasibility Study
· Nov 14 and 21: In-class Presentations
· Final Submissions: December 5
[bookmark: Late_Submission_Policy_for_Assignments][bookmark: _Hlk103582222]
Late Submission Policy for Assignments
Extensions will be granted only in a case of emergency out of respect to those who abide by deadlines despite equally hectic schedules. Late submissions without approved extensions will be penalized up to 20% per 24-hour period.

Review and Resubmit Policy for Assignments
Written assignments may be submitted early for comments and review. The assignments may then be resubmitted prior to the due date for final grading. 

[bookmark: Final_Project:]Other Course Policies

Reaching Professor Rogoff: I can be reached via email either at NYU (er63@nyu.edu) or Gmail (edward.rogoff@gmail.com) or my cell (917-270-2255). Do not hesitate to connect with me regarding any course issues. If you don’t reach me directly, I will respond promptly within 24 hours. 

Attendance and Participation: Regular attendance and participation are essential to learning and fulfilling the outcomes of the course. Attendance will be taken at the beginning of each class.  Students are advised to inform me in advance of any anticipated absence(s).  In some instances, you may be required to submit supporting documents.  Students will be downgraded for poor attendance or lateness, and three unexcused absences will result in a failing grade. 

Flipped Classroom: Students will be asked to present overviews of readings and cases at the start of class discussions on these.

Punctuality: Classes will begin promptly as scheduled. It is important that you be present and on time. As with absences, late arrival(s) will adversely impact your learning as well as your grade. Three unexcused lateness will result in one absence. 

Late Assignments: All assignments must be submitted on the day they are due. Late assignments may be subject to a grade penalty. Please speak to me if you believe you will not be able to hand in an assignment on time. Only submit your own work. Plagiarism of any sort will result in an F. 

Food & Drinks in the Classroom: 
Soda, juice, and water are permitted; however, food is not permitted. 

Cell phones and Other Electronic Devices: 
Please turn off smartphones. If an emergency telephone call needs to be initiated, you may leave class.  Let me know before class if this situation could occur. 
Notebook computers can be used, but if they are distracting to other students, you may be asked to turn them off. 

Course Changes:
The syllabus is a tentative schedule, and I reserve the right to make any changes to fulfill the objectives of the course and meet students’ needs. For example, sometimes guest’s schedules change or student presentation dates need to be changed. Please stay alert for such changes to the schedule. 



[bookmark: Overview_of_the_Semester]Overview of the Semester Detailed Course Overview

Deliverables due by 5 PM on the day of class unless another date is noted.

	Week
	Date
	Topics
	Assignments/Readings

	
	
	
SECTION 1: Economic Sector Analysis
	

	[bookmark: _Hlk103842935]1
	9/5
	Introductions and Overview
	Dees; Rogoff and Moffitt: Intro and Chapter 1
Kickul and Lyons: Chapters 1 and 2

	[bookmark: _Hlk103843163]2
	9/12
	Ideation 
Opportunity Recognition
	Rogoff and Moffitt: Chapter 2
Kickul and Lyons: Chapter 3
Kim & Mauborgne: Chapter 1-3

	[bookmark: _Hlk103843438]3
	9/19
	Setting Goals
	Rogoff and Moffitt: Chapter 3 
Seelos et al.
Thiel, Chapters 1-4
InCare Case

	4
	9/26
	Creating Strategy

	Rogoff and Moffitt: Chapter 4
Kickul and Lyons: Chapter 4
Thiel, Chapters 5-8

	
	
	SECTION 2: Developing Innovative Solutions
	

	5
	10/3
	Research Potential Enterprises
	Leimsider
Ted Pallotta, TED Talk
Start-up Study: Solving Homelessness
Blue Ocean: Chapter 1-4

	[bookmark: _Hlk103849228]6
	10/10
	Defining Social Goods
Measuring Social Impact
	Kickul and Lyons: Chapters 5 and 7
Listening to Metrics: Freakonomics
Barefoot College, TED Talk
Street Business School Case

	7
	10/17
	Organizational Structure and Management
	New Allies: McKinsey et al. 
Rogoff & Moffitt: Chapter 7
Paul Graham from Y Combinator

	[bookmark: _Hlk103850980]8
	10/24
	Obtaining Funding and other Required Resources
Guest
	Kickul and Lyons: Chapters 6 and 8
Rogoff & Moffitt: Chapters 8 and 9
Sustainability!
The David Prize
Stonybrook Podcast
Whole Foods, Podcast


	
	
	SECTION 3: Creating Effective and Impactful Plans
	

	[bookmark: _Hlk103851328]9
	10/31
	Scaling and Creating Impact
Guest
	Kickul & Lyons: Chapter 8
Blue Ocean: Chapter 5-9
Websites: Happiness, Thrifting, and Education
La Colombe startup report, NPR
Lyft startup report, NPR

	10
	11/7
	Building a Team for Growth
	Rogoff & Moffitt: Chapter 10
Venture Capital Deal Memo
GVK EMRI Case

	11
	11/14
	Guest/Group Presentation
	Mobility Works Case

	12
	11/21
	Guest/Group Presentation
	

	13
	12/5
	Group Presentations
	

	14
	12/12
	Group Presentations
	

	15
	12/19
(8-9:50)
	FINAL EXAM
	



Detailed Class-by-Class Course Overview 

Class 1, September 5

We will all introduce ourselves and discuss what attracts us to this topic. The three readings give an important overview to the topic of social entrepreneurship and its origins. Please begin to think about a specific topic in social entrepreneurship that interests you. 

Class 2, September 12

We will discuss the process of idea development and opportunity recognition. We will begin discussions about class projects. 

We will have a discussion of potential guests who we can invite to class to share their experiences and wisdom on social entrepreneurship. 

Class 3, September 19

The readings for today’s class will focus on how goals are set after opportunity recognition. We will discuss this in the context of the various sectors that the course explores. The readings are important starting points for this subject.

IngCare Case

Class 4, September 26

The readings and discussion come together in creating a complete and actionable strategy. In the list of suggested reading is a book by Thiel and co-authors. This provides an investor’s perspective and is worth reading. Since writing the book, Thiel has become very politically active which, in my opinion, distracts from the value this book does have. 

Student groups should be prepared to share their thoughts on their ideation process to date.

Class 5, October 3

We now move into developing innovative and effective strategies for the social problems that students have developed. Be prepared to discuss your ideas and initial strategies. 

Class 6, October 10

The course now moves into the subjects of what precisely is the good that social ventures create. Thus, we need to define what social goods are and how we measure social impact. 

Street Business School Case

Class 7, October 17

The process of making your plans specific continues with readings and discussion of how to organize and management a social venture or initiative.

Class 8, October 24

Money, money, money. Ultimately these ventures can come into reality with funding. The readings give an overview of this topic. Students should begin to identify funding sources for their proposed ventures.

Class 9, October 31

For most social ventures, success is at least partially measured by being able to grow a sizeable organization. The readings and class discussion will focus on how to scale and organization to maximize impact. 

Class 10, November 7

Entrepreneurship and social entrepreneurship are team sports. The readings and discussion will focus on how to build an effective team to create a successful social venture. 

GVK EMRI Case

Class 11, November 14

We begin group presentations. 

We will discuss the Mobility Works Case. 

Class 12, November 21

Group Presentations

Class 13, December 5

Group Presentations

Class 14, December 12

Group Presentations

Class 15, December 19 (8 to 9:50 pm)

FINAL EXAM



[bookmark: Letter_Grades]Letter Grades
Letter grades for the entire course will be assigned as follows:


	Letter Grade
	Legend
	Quality Points

	A
	Excellent
	4.000

	A-
	Excellent
	3.667

	B+
	Good
	3.333

	B
	Good
	3.000

	B-
	Good
	2.667

	C+
	Satisfactory
	2.333

	C
	Satisfactory
	2.000

	C-
	Satisfactory
	1.667

	D+
	Minimum Passing Grade
	1.333

	D
	Minimum Passing Grade
	1.000

	F
	Failure
	0.000



[bookmark: Student_grades_will_be_assigned_accordin]Student grades will be assigned according to the following criteria:

· (A) Excellent: Exceptional work for a graduate student. Work at this level is unusually thorough, well-reasoned, creative, methodologically sophisticated, and well written. Work is of exceptional, professional quality.

· (A-) Very good: Very strong work for a graduate student. Work at this level shows signs of creativity, is thorough and well-reasoned, indicates a strong understanding of appropriate methodological or analytical approaches, and meets professional standards.

· (B+) Good: Sound work for a graduate student: well-reasoned, thorough, and methodologically sound. This is a grade that indicates the graduate student has fully accomplished the basic objectives of the course.

· (B) Adequate: Competent work for a graduate student even though some weaknesses are evident. Demonstrates competency in the key course objectives but shows some indication that the understanding of some important issues is less than complete. Methodological or analytical approaches used are adequate, but student has not been thorough or has shown other weaknesses or limitations.


· (B-) Borderline: Weak work for a graduate student. Meets the minimal expectations for a graduate student in the course. Understanding of salient issues is somewhat incomplete. Methodological or analytical work performed in the course is minimally adequate. Overall performance, if consistent in graduate courses, would not suffice to sustain graduate status in “good standing.”

· (C/-/+) Deficient: Inadequate work for a graduate student. Does not meet the minimal expectations for a graduate student in the course. Work is inadequately developed or flawed by numerous errors and misunderstanding of important issues. Methodological or analytical work performed is weak and fails to demonstrate knowledge or technical competence expected of graduate students.

· (D+) Minimum Passing Grade.

· (D) Minimum Passing Grade.

· [bookmark: Detailed_Course_Overview](F) Fail: Work fails to meet even minimal expectations for course credit for a graduate student. Performance has been consistently weak in methodology and understanding, with serious limits in many areas. Weaknesses or limits are pervasive.


[bookmark: WEEK_1:_THE_IMPACT_INVESTING_LANDSCAPE__]NYU Brightspace
All announcements, resources, and assignments will be delivered through the NYU Brightspace site. I may modify assignments, readings, due dates, and other aspects of the course as we go through the term, with advance notice provided as soon as possible through the course website.

[bookmark: Technology_Support]Technology Support
Students have 24/7 support to NYU’s IT services. Explore the NYU servicelink knowledgebase for troubleshooting and student guides for all NYU-supported tools (NYU Brightspace, Zoom, etc.). Contact askIT@nyu.edu or 1-212-998-3333 (24/7) for technology assistance, or you may contact Zoom’s 24/7 technical support (this includes a chat function), or Review Zoom’s support resources.

Don’t forget, your peers are another source of support. You could ask a friend or classmate for help or tips.

[bookmark: Academic_Integrity]Academic Integrity
[bookmark: Henry_and_Lucy_Moses_Center_for_Student_]Academic integrity is a vital component of Wagner and NYU. All students enrolled in this class are required to read and abide by Wagner’s Academic Code. All Wagner students have already read and signed the Wagner Academic Oath. Plagiarism of any form will not be tolerated and students in this class are expected to report violations to me. If you are unsure about what is expected of you or how to abide by the academic code, you should consult me.

Henry and Lucy Moses Center for Student Accessibility
Academic accommodations are available for students with disabilities. Please visit the Moses Center for Student Accessibilty website and click the “Get Started” button. You can also call 212-998-4980 or email mosescsa@nyu.edu for information. Students who are requesting academic accommodations are strongly advised to reach out to the Moses Center as early as possible in the semester for assistance.
[bookmark: NYU’s_Calendar_Policy_on_Religious_Holid]
NYU’s Calendar Policy on Religious Holidays
NYU’s Calendar Policy on Religious Holidays states that members of any religious group may, without penalty, absent themselves from classes when required in compliance with their religious obligations. Please notify me in advance of religious holidays that might coincide with exams to schedule mutually acceptable alternatives.

[bookmark: NYU’s_Wellness_Exchange]NYU’s Wellness Exchange
NYU’s Wellness Exchange has extensive student health and mental health resources. A private hotline (212-443-9999) is available 24/7 that connects students with a professional who can help them address day-to-day challenges as well as other health-related concerns.

[bookmark: Student_Resources]Student Resources
NYU offers writing resources as well as a variety of data services to students.
[bookmark: Class_Policies]
Incomplete and Withdrawal Class Policies
Note Wagner’s policies are available through these links: 
incomplete policy 
course withdrawal policy.
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